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The Top 100 advertisers and their reference media agencies

Grey Column: Global and regional Adspend 2004 (in $m) sour ced from Ad Age ; in blue the exception to refer ence agencies, Budgetsin red show wherethe client invest majoritarel
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MediaVest manages more than $2bn after theintegration of Gillette ($550m, ex-MindShare), won after pitch. Hence more than half the $3.8bn P& G US budget. Its sibling agency Starcom handles more
than $1bn and the maverick Carat $500m (planning assignment only). RECMA considers Zenith Media (planning partly in the UK, Spain, China) as occasional or additional partner of P&G while
MediaCom remains a reference agency because of its major buying assignmentsin Germany, Italy, Spain, Canada and Australia.
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